s i ]|

™

=G

’

ot ,,,m,r =Ty g%‘ﬂ A




Kayan Wellness Festival
2026 Recap Video.
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The Opportunity
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UAE medical & wellness tourism Wellness tourism growth UAE corporate wellness market
tourism projected by 2030 2019 and 2025- $2.8B to $11.3B value by 2033
ﬁﬁlﬁm *Grand View Research 2025, UAE Wellness Economy Report 2025, IMARC Group 2024



The Ultimate
Wellness Experience

Our carefully curated program is designed to cater to every wellness seeker,
from beginners to experts, wherever they may be in their journey. It offers
something for everyone as they discover a world of possibilities to awaken
their mind, body, and soul.
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47 million mitochondria po
You've never measured them.
Why?

MeScreen I the world's first mitochondria test kit,
20% off at Kayan.
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~ Kayan 2026 By The Numbers

A Festival That Keeps Growing
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Audience Profile

Who Attends Kayan

53% Male - 47% Female Why This Audience

Healthy gender balance

Matters to Brands
89% UAE Residents

Abu Dhabi 53% - Dubai 45%

Wellness-conscious consumers with high

e C-suite,founders & decision-makers, YPO and
11% International executives attend

India, UK & Europe lead

* 75% left feeling inspired to make lifestyle changes

Age 25-44 dominant

High-income, decision-making bracket e Half attend in groups, driving strong word-of-

Increasing number of first-time visitors * 89 % intent to return, brand exposure compounds each

, each edition
Expanding reach year on year

KAYAN abudhabi LN<VIVA



Marketing & Media

Your Brand, Amplified Across Every Channel
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Social Media
Instagram, TikTok & LinkedIn

campaigns with dedicated sponsor
sponsor posts, reels and story

features

Media & Influencers

Press coverage, media accreditation
accreditation and a curated
influencer programme driving

organic reach

"

@

OOH /Outdoor

Billboards and digital screens across
across Abu Dhabi and Dubai in the
the lead-up to the festival

Kayan Frequency

The official Kayan podcast series
series amplifying the festival

narrative year-round beyond the

the event

>

Digital & Email

Direct marketing to Platinumlist
Platinumlist database and Kayan's
Kayan's community of wellness

enthusiasts

Community
265 brands & entities engaged

wellness studios, gyms,

and government bodies

experience
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Impact and Legacy

© Ny

GIObaI We bring together global Local Kayan Wellness Festival is a
wellness experts and master landmark event transforming Abu
healers, creating a rich Dhabi’s wellness landscape,

Im pa Ct ;gowgidgt)g o lthao’lc.poswlons Im pa Ct showcasing local talent,
welIJInesi c;easstiiae’!c?or:ﬁg celebrating the UAE’s rich wellness
community, and offering a one-
stop destination beyond fitness.

) O
Through engaging pre- and post-

- K Well Festival
Reglonal R Personal event activations, we're building a

showcases the latest trends,

sets new regional standards, connected ecosystem that transcends
ImpaCt attracts a diverse audience, Impa Ct the festival, fostering lasting

and highlights Abu Dhabi’s relationships among businesses,
partners, and stakeholders while
nurturing a supportive wellness
community.

commitment to integrated
holistic wellness.
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Why Partner With Us

01 Premium, Captive Audience 02 Immersive Brand Integration
14,000+ wellness-focused visitors over 3 days — active participants Go beyond alogo.Co-create sessions,own a zone, design rituals. Deep
and money in their wellbeing. equity, not just visibility.

03 Abu Dhabi's Wellness Stage 04 Year-Round Brand Presence
Aligned with DCT and the UAE's National Wellbeing Strategy.Your brand Marketing begins months before the event. Logos appear across OOH,
stage with the nation's wellness vision. email from launch day.

05 Senior Decision-Makers On-Site 06 Growing Global Profile
YPO members, C-suite, government leaders and global entrepreneurs. High - International press, global talentand 11% overseas visitors. Third edition —
connections in one setting. momentum is accelerating.

KAYAN abudhabi LN<VIVA



A Strong Portfolio of Strategic Brand Partners

PREMIUM PARTNER

293

ALDAR

SUSTAINABILITY PARTNER
FESTIVAL PARTNERS

T Banebells
|
MA HAWA LONGEVITY HUB

WIAMIN . cnporcais @ lululemon 56535 ()

KAYAN abudhabi LN<CVIVA



Built Around Your Brand Objectives

F&B Partnerships Retail & Market Partnerships

Become the dfficial food, beverage or wellness drink partner. Integration across

, Own a section of the Feel-Good Market. Exclusive category rights, product
Integration across all zones, Feel-Good Market presence, co-branded content. gory rights, pr

product placement and retail visibility with 14,000+ shoppers.

content.

Programming Participation Digital & Content Partnership

Lead a session, sponsor a keynote stage or co-create an activation. Your experts Integrated into Kayan's content calendar, podcast series and social campaigns
Your experts on the Kayan stage in front of a live, engaged audience. campaigns year-round —nat just during the festival window.

VIK & Product Partnerships Community Brand Activations

Brand activations outside the traditional sponsorship structure—product
product sampling experiential touchpoints, branded experiences on-site.
site.

In-kind partnerships for brands whose products enhance the visitor experience:
experience: wellness products, gfting tech, supplements, lifestyle.

KAYAN abudhabi LN<CVIVA
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Partnership Framework

/FESTIVAL PRESENTING
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KAYAN

| BRAND
PARTNER WELLNESS FESTIVAL
VENUE PRESENTING
PARTNER | BRAND |
| | | |
ZONE PRESENTING PARTNER [ presented by R ——— [ bresentedby | [ bresentedby |
BRAND BRAND BRAND BRAND

5 MIND 5 BODY y 5 SOUL y 5 LONGEVITY HUB y

FESTIVAL PARTNER [ BRAND | [ BRAND | [ BRAND | [ BRAND | [ BRAND |
\ACTIVATION PARTNER [ BRAND ] [ BRAND ] [ BRAND ] [ BRAND ] [ BRAND ] /
KAYAN

EEEEEEEEEEEEEEEE

experience
abu dhabi

LN<VIVA



Festival Presenting Partner

s

IP RIGHTS

 Festival naming rights

e Rightto use event
trademarks

e Rightto create & use
composite logo

e Use of event video &
photo archives
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4 A

ON-SITE BRANDING

 On-stage screens (stand-
alone logo)

* Digital screens throughout
the festival (stand alone
logo)

 Logo on tickets, info desk,
ticket booth & venue map

e Logo on media backdrops

\_ /

-

ACTIVATION

Talent and Brand
Ambassador included
into programming
Activation space
(6x12m)

Product placement
Right to sell products
and services

ADVERTISING

OOH Marketing
campaign (logo
placement)
Digital marketing
campaign (logo
placement)

Social media
publications (logo
placement)

Two (2) dedicated
sponsor posts

\_ /

4 A

AED 600,000

2=

TICKETS

Premium Passes: 12 Tickets
Full Day Passes: 120 Tickets
15% Employee discount

experience
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Zone Presenting Partner
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IP RIGHTS

Zone Presenting rights

Right to use event
trademarks

Right to create & use

composite logo

Use of event video &

photo archives

~
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ON-SITE BRANDING

 On-stage screens (stand-
alone logo)

* Digital screens throughout
the festival (stand alone
logo)

 Logo on info desk, ticket
booth & venue map

e Logo on media backdrops

4 A

\_ /

ACTIVATION

Activation space (4x4m)
Product placement
Right to sell products
and services

ADVERTISING

OOH Marketing
campaign (logo
placement)
Digital marketing
campaign (logo
placement)

Social media
publications (logo
placement)

Two (2) dedicated
sponsor posts

AED 250,000
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TICKETS

Premium Passes: 8 Tickets
Full Day Passes: 60 Tickets
15% Employee discount

/

experience
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Festival Partner
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IP RIGHTS

* Festival Partner
designation

 Rightto use event
trademarks

e Rightto create & use
composite logo

 Use of event video &
photo archives
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ON-SITE BRANDING

 On-stage screens (stand-
alone logo)

* Digital screens throughout
the festival (stand alone
logo)

 Logo on info desk, ticket
booth & venue map

e Logo on media backdrops

4 A

\_ /

ACTIVATION

Activation space (4x4m)
Product placement
Right to sell products
and services

ADVERTISING

One (1) dedicated
sponsor post

AED 100,000

4 R
2= IS

TICKETS

e Premium Passes: 4 Tickets
e Full Day Passes: 30 Tickets
e 15% Employee discount

\_ /

experience
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Activation Partner

KAYAN

WELLNESS FESTIVAL
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1

IP RIGHTS

* Activation Partner
designation

* Rightto use event
trademarks

e Use of event video &
photo archives

ON-SITE BRANDING

On-site branding around
respective activation area

4 A

ACTIVATION

Activation space (4x4m)
Product placement
Right to sell products
and services

AED 50,000
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TICKETS

Full Day Passes: 10 Tickets
15% Employee discount
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're Building Next

What We
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Let’s co-create your brand expe‘rleﬁ,nce

Join the Wellness I\/Ioveme,.;;;

Syed Zahab Ali

+971 55 815 2672
Svyed.Ali@linkviva.com

experience
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Lara Djurlcanln

+971 55 461 8448
Lara.djuricanin@linkviva.com
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