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in the region
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The Opportunity

A Region Betting 
Big on Wellness

$12.5B+
UAE medical & wellness tourism 

tourism projected by 2030

4×
Wellness tourism  g rowth 

2019 and  2025- $2.8B to $11.3B

AED 2.1B+
UAE corporate wellness market 

value by 2033

*Grand V iew Research 2025, UA E Wellness Eco nom y Repo rt 2025, IMARC  Gro up 2024



Inspirational Speakers 
in The MIND

Wellness & Healing 
Practices in The SOUL

Infusion of 
Emirati Culture

Musical Journeys & 
Entertainment in 
The HEART

Event Program
Our carefully curated program is designed to cater to every wellness seeker, 
from beginners to experts, wherever they may be in their journey. It offers 
something for everyone as they discover a world of possibilities to awaken 
their mind, body, and soul.

Movement & Fitness 
Sessions in The BODY

Kids & Family 
Activities

Ladies Only Activities

Wellness Technology 
exhibition in Longevity Hub

F&B and Retail Offerings at 
The Feel-Good Market

The Ultimate 
Wellness Experience
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BODY 
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SOUL
SANCTUARYKIDS’

HIDEOUT

RETAIL

A sanctuary for every 
dimension of wellness





Spaekers and Artists Shaping the Future of Wellness

Our lineup of speakers reflects our commitment to 

guiding participants on a transformative journey of 

self-discovery.

By uniting these renowned voices and industry leaders, we 
solidify our position as a premier festival and a trusted source 
of information in the wellness industry.



14,000+

Total visitors

↑ 27% vs 2025

4.36 / 5

Guest satisfaction

↑ from 4.23

180+

Sessions and

Experiences

11%

International

visitors

120+

Speakers and

Teachers

AED 3.58M

Total partnership

value 2026

265

Brands & entities

actively engaged

4.4 ★

Google review

rating (new high)

A Festival That Keeps Growing

Kayan 2026 By The Numbers



Who Attends Kayan

53%  M ale · 47%  Fem ale
Healthy gender balance

89%  UAE Residents
Abu Dhabi 53% · Dubai 45%

11%  International
India, UK & Europe lead

Ag e 25–44 dom inant
High-income, decision-making bracket

Increasing  num ber of first- tim e visitors
Expanding reach year on year

Why This Audience

Matters to Brands

• W ellness- conscious consum ers with  hig h  

• C - su ite, founders &  decision - m akers, Y PO  and  
executives attend

• 75% left feeling inspired to make lifestyle changes

• H alf attend  in g roups, driving  strong  word - of-

• 89 % intent to return, brand exposure compounds each 
each ed ition

Audience Profile



Your Brand, Amplified Across Every Channel

Marketing & Media

S ocial Media
Instagram, TikTok & LinkedIn 

campaigns with dedicated sponsor 

sponsor posts, reels and story 

features

O O H  / O utdoor
Billboards and digital screens across 

across Abu Dhabi and Dubai in the 

the lead-up to the festival

D ig ital &  Em ail
Direct marketing to Platinumlist 

Platinumlist database and Kayan's 

Kayan's community of wellness 

enthusiasts

M edia &  Influencers
Press coverage, media accreditation 

accreditation and a curated 

influencer programme driving 

organic reach

Kayan Frequency
The official Kayan podcast series 

series amplifying the festival 

narrative year-round beyond the 

the event

C om m unity 
265 b ran ds &  entities eng ag ed  

welln ess stu dios, g ym s, 

and  g overnm ent bodies



Marketing & Media Reach 2nd Edition

Marketing & Media Reach 2nd Edition



We bring together global 
wellness experts and master 
healers, creating a rich 
knowledge hub that positions 
Abu Dhabi as a leading 
wellness destination.

Global 
Impact

Kayan Wellness Festival 
showcases the latest trends, 
sets new regional standards, 
attracts a diverse audience, 
and highlights Abu Dhabi’s 
commitment to integrated 
holistic wellness.

Regional
Impact

Kayan Wellness Festival is a 
landmark event transforming Abu 
Dhabi’s wellness landscape, 
showcasing local talent, 
celebrating the UAE’s rich wellness 
community, and offering a one-
stop destination beyond fitness.

Local
Impact

Through engaging pre- and post-
event activations, we’re building a 
connected ecosystem that transcends 
the festival, fostering lasting 
relationships among businesses, 
partners, and stakeholders while 
nurturing a supportive wellness 
community.

Personal 
Impact

KAYAN is where you 
start being a catalyst for change

Impact and Legacy



Why Partner With Us

01 Premium, Captive Audience

14,000+  wellness- focused  visitors over 3 days — active p artic ip ants 

and  m oney in their wellbeing .

02 Immersive Brand Integration

Go b eyond  a log o . C o - create sessions, own a zone, d esig n ritu als. D eep  

equity, not ju st visibility.

03 Abu Dhabi's Wellness Stage

Alig ned  with  D CT an d  the U AE's N ational W ellbeing  Strateg y. Your b rand  

stag e with  the n ation's wellness vision.

04 Year-Round Brand Presence

Marketing  b eg ins m on ths b efore th e event. Log os ap pear across O O H , 

em ail from  laun ch day.

05 Senior Decision-Makers On-Site

YPO  m em bers, C - su ite, g overnm ent leaders and  g lobal entrepreneurs. H ig h -

con nections in on e setting .

06 Growing Global Profile

International press, g lobal talent and  11%  overseas visitors. Third  ed ition —

m om entu m  is accelerating .



A Strong Portfolio of Strategic Brand Partners



Built Around Your Brand Objectives

F&B Partnerships

Become the official food, beverage or wellness drink partner. Integration across 

Integration across all zones, Feel-Good Market presence, co-branded content.

content.

Retail & Market Partnerships

Own a section of the Feel-Good Market. Exclusive category rights, product 

product placement and retail visibility with 14,000+ shoppers.

Programming Participation

Lead a session, sponsor a keynote stage or co-create an activation. Your experts 

Your experts on the Kayan stage in front of a live, engaged audience.

Digital & Content Partnership

Integrated into Kayan's content calendar, podcast series and social campaigns 

campaigns year-round —not just during the festival window.

VIK & Product Partnerships

In-kind partnerships for brands whose products enhance the visitor experience: 

experience: wellness products, gifting, tech, supplements, lifestyle.

Community Brand Activations

Brand activations outside the traditional sponsorship structure —

product sampling, experiential touchpoints, branded experiences on

product 

-

site.

site.



Words from our partners

REALLY GREAT TURN OUT FROM 
THE CROWD

THANK YOU FOR THIS GREAT 
OPPORTUNITY IT WAS A PLEASURE FOR US 
TO JOIN THIS GREAT FESTIVAL 
EVERYTHING WAS PERFECT AND FOR SURE 
WE WOULD LIKE TO JOIN AGAIN

IT’S RARE TO FIND A PLATFORM THAT 
DELIVERS THIS LEVEL OF ROI WHILE 
AUTHENTICALLY ENGAGING OUR 
COMMUNITY

KAYAN DIDN’T JUST GIVE US EXPOSURE —
IT CONNECTED US WITH THOUSANDS OF 
HIGH-VALUE LEADS AND FORGED 
RELATIONSHIPS THAT MATTER



BRAND
FESTIVAL PRESENTING 
PARTNER

ZONE PRESENTING PARTNER

FESTIVAL PARTNER

VENUE PRESENTING 
PARTNER BRAND

MIND

Presented by

BRAND
BODY

Presented by

BRAND
SOUL

Presented by

BRAND
LONGEVITY HUB

Presented by

BRAND

BRANDBRANDBRANDBRANDBRAND

Partnership Framework

BRANDBRANDBRANDBRANDBRANDACTIVATION PARTNER



• Festival naming rights

• Right to use event 

trademarks

• Right to create & use 

composite logo

• Use of event video & 

photo archives

IP  RIGHTS

• On-stage screens (stand-

alone logo)

• Digital screens throughout 

the festival (stand alone 

logo)

• Logo on tickets, info desk, 

ticket booth & venue map

• Logo on media backdrops

ON-SITE BRANDING

• Talent and Brand 

Ambassador included 

into programming

• Activation space 

(6x12m) 

• Product placement

• Right to sell products 

and services

ACTIVATION

• OOH Marketing 

campaign (logo 

placement)

• Digital marketing 

campaign (logo 

placement)

• Social media 

publications (logo 

placement)

• Two (2) dedicated 

sponsor posts

ADVERTISING

• Premium Passes: 12 Tickets 

• Full Day Passes: 120 Tickets 

• 15% Employee discount

TICKETS

AED 600,000

“Niousha Ehsan, for someone who 
has just been in this country for a 
couple of months, this was a huge 
help in feeling connected to a new 

environment. Thank you 
for everything Very grateful.” 

Anshu Bahandaç

Festival Presenting Partner



Zone Presenting Partner

• Zone Presenting rights

• Right to use event 

trademarks

• Right to create & use 

composite logo

• Use of event video & 

photo archives

IP  RIGHTS

• On-stage screens (stand-

alone logo)

• Digital screens throughout 

the festival (stand alone 

logo)

• Logo on info desk, ticket 

booth & venue map

• Logo on media backdrops

ON-SITE BRANDING

• Activation space (4x4m) 

• Product placement

• Right to sell products 

and services

ACTIVATION

• OOH Marketing 

campaign (logo 

placement)

• Digital marketing 

campaign (logo 

placement)

• Social media 

publications (logo 

placement)

• Two (2) dedicated 

sponsor posts

ADVERTISING

• Premium Passes: 8 Tickets 

• Full Day Passes: 60 Tickets 

• 15% Employee discount

TICKETS

AED 250,000



Festival Partner

• Festival Partner 

designation

• Right to use event 

trademarks

• Right to create & use 

composite logo

• Use of event video & 

photo archives

IP  RIGHTS

• On-stage screens (stand-

alone logo)

• Digital screens throughout 

the festival (stand alone 

logo)

• Logo on info desk, ticket 

booth & venue map

• Logo on media backdrops

ON-SITE BRANDING

• Activation space (4x4m) 

• Product placement

• Right to sell products 

and services

ACTIVATION

• One (1) dedicated 

sponsor post

ADVERTISING

• Premium Passes: 4 Tickets 

• Full Day Passes: 30 Tickets 

• 15% Employee discount

TICKETS

AED 100,000



Activation Partner AED 50,000

• Activation Partner 

designation

• Right to use event 

trademarks

• Use of event video & 

photo archives

IP  RIGHTS

• On-site branding around 

respective activation area 

ON-SITE BRANDING

• Activation space (4x4m) 

• Product placement

• Right to sell products 

and services

ACTIVATION

• Full Day Passes: 10 Tickets 

• 15% Employee discount

TICKETS



20,000 Visitors

Targ eting  20k+  attend ees in 2027 — g rowing  the fo otp rint and  

spo nso r's reach.

Earlier Partner Engagement

Bring ing  sp onsors o n bo ard  by Q3 2026 — g iving  b rand s full runway 

created p ro g ram m ing .

Elevated Talent Lineup

Build ing  o n Bear Grylls and  Steven Bartlett — g lob al nam es creating  

m om ents fo r every p artner.

Expand International Reach

Build ing  o n 11%  international attend ance with a targ eted p ush across 

India, UK  and Europ e.

Bigger Longevity Hub

More exhib ito rs, m ore sp eakers. The reg io n's prem ier lo ng evity and 

b iohacking  showcase.

Year-Round Platform

Kayan Frequency po dcast, co m munity events and Kayan Ap p ro ved  

keep ing  b rand s visib le between ed itions.

W hat W e're Building Next



Let’s co-create your brand experience 

Join the Wellness Movement

+971 55 815  2672               +971 55 461 8448
Syed.Ali@linkviva.com Lara.djuricanin@linkviva.com    

Syed Zahab Ali                     Lara Djuricanin

mailto:Syed.Ali@linkviva.com
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